RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


Updated 9/6/95 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Haimaford Brothers / 1100 




- 

Stop & Shop / 1100 




. 

B.J.'s Whol. Club / 1100 





Christy’s Mkts. / 1100 





Store 24/1100 





Tedeschi Food Shops / 1100 




. 

Pathmark Store / 1200 





Amerada Hess /1200 





Ronet Co. / 1200 





Quick Chek Food Stores / 1200 

Virginia Slim B2G1F 

Virginia Slim BCG5FF 

Basic BCG5F 

August 

September 

August 

NJ 

' 

Allied Mgmt. / 1200 





Speedy Mart Corp. / 1200 





Bottom Line /1200 





W AWA/Red Roof / 1300 




. 

Sun Co.-APlus / 1300 





Turkey Hill /1300 





Merit Oil / 1300 

' 



. 

Redner’s Markets / 1300 





Heritage’s Dairy / 1300 











Note s: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve oar business while kept to the most “significant” acitivity to be implemented. 


PZSE 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 
































RETURN EATERY OTHER WEEK 
STARTING MAY 19,1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TCPS” 


Updated 9/6(95 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING ] GEOGRAPHY ! COMMENTS 

Cumberland Farms / 1100 


j 


Garber Brothers / 1100 


| 


Consumer Products / 1100 


! 


Albert H. Notini t 1100 





NCC-Mansfield. MA/1100 





Auburn Merchandise / 1100 





Bonanza Trading Co. / 1200 
(Heaw menthol area) 

Kool 20d Off-A-Pack 

September 

NYC & LI 

Styles - Filter & Box. 2 carton display 

Wakefem Food / 1200 





Planfield Tob. & Candv / 1200 





Middlesex Tobacco ! 1200 





Supermarkets General f 1200 





Consolidated Simon Dist ,! 1200 

Virginia Slim B2G1F 

Virginia Slim BCG5PF 

Basic BCG5PF 

August 

September 

August 

NJ 


Miller & Hartman / 1300 





T&C Distributing / 1300 





Norman J. Dressier / 1300 





Associated WhoL / 1300 





ACME Markets/1300 

— 




Joseph H. Stomel / 1300 





Harold Levinson / 1200 





Mark Steven / 1500 





Joseph H. Stomel Hauppauge / 1200 






Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to die most “significant 4 ’ acitirity to be implemented. 


ssss ©SSIs 


Source: https://www.industrydocuments.ucsf.edu/doc: zsbyOOOtJ 






























RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAII, DIRECT ACCOUNTS AND THEIR “SHIP-TO’S 


Updated 9f6/95 


PROGRAM 


TIMING 


PROGRAM SOLD TO ACCOUNT 


GEOGRAPHY f 


COMMENTS 



Kool 20C Off-A-Pacfc 


September I NYC & LI 


Styles - Filter & Box, 2 carton display 



ACCOUNT/RJR REGION 


Cumberland Farms / 1100 


Garber Brothers / 1100 _ 


Consumer Products / 1100 _ 


Albert KNotini/ 1100 


NCC-Mansfield. MA/ 1100 


Auburn Merchandise 1 1100 


Bonanza Trading Co. 1 1200 
eavy me ntho l area 


Wakefem Food / 1200 _ 


Planficld Tob. & Candv / 1200 


Middlesex Tobacco / 1200 


Sunennarkets General /1200 


Consolidated Simon DisL / 1200 Virginia Slim B2G1F 

Virginia Slim BCG5PF 
Basic BCG5PF 


Miller & Hartman 1 1300 


T&C Distributing / 1300 


Norman J. Dressier / 1300 


Associated Who!. / 1300 i 


ACME Markets /1300 


hH. Stomel ! 1300 


Harold Levinson / 


Marie Steven /1500 


04-£)vy\ -C \ 

Notes: 1*) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant’’ acitivity to be implemented 


September 


Hi 

eh 




9Z2Z 0SSTS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyObOO 



























RETURN EVERY OTHER 1 
STARTING MAY 19 .1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


Undated 9/6/95 



■Votes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented- 

LZ2£ 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 


























RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 AND 
ENDING JULY 2S. 



RETAIL “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 RETAIL CHAINS 



Updated 8/11/95 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNTS REACTION i BRIEF COMMENTS 1 

Cumberland Farms / 1100 

-.------ 


Hannaford Brothers / 1100 



Stop & Shop / 1100 



B.J.’s Whol. Club / 1100 



Christv’s Mkts. / 1100 



Store 24/ 1100 



Tedeschi Food Shops ! 1100 



Pathmark Store / 1200 

PM Retail Masters Level IV 

Chain developing proposal to RJR to cost share FM's UPM (results pending) 

Amerada Hess / 1200 

Verv impressed with Partners 

Full base contract has been approved (net gain of 2 displays per store 

Ronet Co, / 1200 

Negative - will not sell packs 

• ' 

Quick Chek Food Stores ! 1200 


Signed base contract, implementation 90% completed 

Allied Mgmt. 1 1200 


Sold pack base contract 



Pending executive decision 

Bottom Line /1200 

Buyer enthusiastic 

All stores sold base/exclusive RJR 

WAWA/Red Roof /1300 

a i 


Sun Co.-APlus / 1300 



Turkev Hill /1300 



Merit Oil / 1300 



Redner’s Markets / 1300 



Heritage’s Dairy /1300 




Notes: 1.) Critical Region accounts can be added even if not in Top 100, 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most ‘‘significant*’ acitivity to be implemented 


8SSS 0SSTS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 














































RETURN EVERY OTHER WEEK STARTING 
MAY 19,1995 AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONTACTED. 


WHOLESALE “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 PARENT ACCOUNTS 


Updated 8/11/95 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNT’S REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Garber Brothers ! 1100 



Consumer Products /1100 



Albert H. Notini / 1100 



NCC-Mansfield, MA /1 100 



Auburn Merchandise /1100 

' j 


Bonanza Trading Co. / 1200 


Confident thev will increase SOM in all categories 

Wakefem Food /1200 


Receptive to all elements of Partners Program 

Planfield Tob. & Candv ! 1200 

Positive attitude towards program 

Will continue to work promotions to move SOM numbers 

Middlesex Tobacco / 1200 

Mixed reaction 


Supermarkets General ! 1200 

Positive towards payment 

Currently working on merchandising proposal to drive business j 

Consolidated Simon Dist. / 1200 

Finally expects a pavout 


Miller & Hartman / 1300 


j 

T&C Distributing /1300 



Norman J. Dressier 1 1300 



Associated Whol. /1300 


1 

ACME Markets / 1300 


j 

Joseph H. Stomel / 1300 


1 

Harold Levinson / 1500 


{ 

Mark Steven / 1500 


■ 

i 

NCC - Hauppauge /1500 


I 


Notes: !♦) Critical Region accounts can be added even if net La Top 100. 

_ 2.) Brief comment gfaogjd include action that was agreed to to improve otir business while kept to the most ‘"•significant” aertmtv to be implemented. 


0SBTS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOeou 


















































RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 199 $. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


Updated S/I 1/95 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms ( 1100 





Hannaford Brothers / 1100 





Stop & Shop /1100 





BJ.’s Who!. Club/1100 





Christy’s Mkts. / 1100 





Store 24/ 1100 




. .... ... . . . . . 

Tedeschi Food Shops / 1100 





Pathmark Store {1200 

Marlboro Bov-4 

August 

NJ, NY, PA, CT. 


Amerada Hess / 1200 

Marlboro Boy-4 


Complete eastcoast 



Marlboro Buv-4 

EE5E31 B 

NJ 


ii.ns.ussffli.ffiuH.TMnB 

Kool 40C Off-A-Pack 


NJ 

40 carton display 

1II IT - - —ia—— 

Marlboro Bm r -4 

August 

NJ 


Speedv Mart Corp. f 1200 

Marlboro Buy-4 

JES7?531 B 

NJ 


Bottom Line / 1200 

Marlboro Buy-4 

E5353I 1 

NJ 


W AW A/Red Roof / 1300 





Sun Co.-APlus /1300 





Turkey Hill / 1300 





Merit 0 11/ 1300 





Redner’s Markets /1300 




r 

Heritage’s Dairy / 1300 




- , — _ 

: . . _ . 





_ - _ 


Note s: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented. 


0£8S OS8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsby6000 












































RETURN EVERY OTHER WEEK 
STARTING MAY 19,199S 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TQ’S” 


Updated S/ll/95 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Garber Brothers / 1100 





Consumer Products / 1100 





Albert H. Notini ! 1100 





NCC-Mansfield. MA / 1100 





Auburn Merchandise / 1100 





Bonanza Trading Co. / 1200 
(Heaw menthol area) 

Kool 20d Off-A-Pack 

August 

NYC & LI 

Styles - Filter & Box, 2 carton display 

Wakefem Food ! 1200 





Planfield Tob. & Candv ! 1200 

Marlboro Buv-4 


NT 

' 

Middlesex Tobacco ! 1200 

Marlboro Buv-4 

U 

NJ 


Supermarkets General /1200 

Marlboro Buv-4 


s 

I 

1 

_ 

Consolidated Simon Dist / 1200 

Kool 40«* Off-A-Pack 


NJ 


Miller & Hartman / 1300 





T&C Distributing / 1300 





Norman J. Dressier / 1300 





Associated WhoL / 1300 





ACME Markets ! 1300 





Joseph H. Stomel / 1300 





Harold Levinson ! 1500 





Mark Steven /1500 





NCC - Hanppauge f 1500 






Notes: 1.) Critical Region accounts can be added even if not in Top 100, 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” adtivity to be implemented. 


T£8t 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 








































RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 
THROUGHOUT 1995. 



Updated 7/14/95 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TO’S” 


ACCOUNT/RJR REGION 


Cumberland Farms / 1100 


Garber Brothers / 1100 


Consumer Products / 1100 


Albert H. Notini/ 1100 


NCC-Mansfield. MA /1100 


Auburn Merchandise / 1100 


Bonanza Trading Co. /1200 
menthol area 


Wakefem Food /1200 


Planfield Tob. & Candv / 1200 


Middlesex Tobacco /1200 


Supermarkets General /1200 


Consolidated Simon Dist. /1200 


Miller & Hartman / 1300 


T&C Distributing / 1300 


Norman J. Dressier /1300 


Associated Who!. / 1300 


ACME Markets /1300 


h H. Stomel / 1300 


Harold Levinson / 1500 


Mark Steven /1500 


NCC - Hauppauge / 1500 


! 

PROGRAM SOLD TO ACCOUNT 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 



Carlton 3 ctn display 30c off 1 S/95 


NYC & LI 


Styles k.s, I00’s ? box 100's.. Jobbers still have remaining 
inventory of Carlton placing cards. 



Notes; 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant’* acithity to be implemented. 


zsse 0ssig 



Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 











































RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 1995 . 

COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


Updated 7/14/95 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY i COMMENTS 

Cumberland Farms / 1100 




.... 

Hannaford Brothers / 1100 





Stop & Shop / 1100 

. 




B.J.’sWhoI. Club/1100 





Christy's Mkts. /1100 





Store 24/1100 





Tedeschi Food Shops / 1100 



_ 


Pathmark Store/1200 


July 


200 a pack onlv, scanner buv-down. flex fund 

Amerada Hess ! 1200 u 

Marlboro pack discount 

July 

Complete eastcoast 

8 carton display 

Ronet Co. /1200 



NJ 

No PM contracts 

Quick Chek Food Stores / 1200 


VSM&m 

NJ 


Allied Mgmt/ 1200 X 

Marlboro 20e discount 

July O 

NJ 

Flex fund 1 J 

Speedy Mart Corp. / 1200 \\ 

Marlboro 200 discount 

July 

NJ 

Flex fund 

Bottom Line / 1200 

No PM promotional activity 



No merchandising contracts with PM 

WAWA/Red Roof / 1300 

"" - — 




Sun Co.-APlus / 1300 





Turkev Hill / 1300 





Merit Oil / 1300 





Redner’s Markets / 1300 





Heritage’s Dairv / 1300 











Not es: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitrvity to be implemented. 


ZZ2Z 0S8TS 



Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 




















































RETURN EVERY OTHER WEEK STARTING 
MAY 19,1995 AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONTACTED, 


WHOLESALE “PARTNERS’* PRESENTATIONS TOPLINE 
' TOP 100 PARENT ACCOUNTS 


Updated 7/14/95 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNTS REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Garber Brothers / 1100 



Consumer Products / 1100 



Albert H. Notini / 1100 



NCC-Mansfield MA / 1100 



Auburn Merchandise / 1100 



Bonanza Trading Co. ! 1200 


Confident thcv will increase SOM in all categories 

Wakefem Food / 1200 


Receptive to all elements of Partners Program 

PtanSeld Tob. & Candy 1 1200 

Positive attitude towards program 

Will continue to work promotions to move SOM numbers 

Middlesex Tobacco /1200 

Mixed reaction 


Supermarkets General 1 1200 

Positive towards payment 

Currently working on merchandising proposal to drive business 

Consolidated Simon Dist. i 1200 


Will fully co-operate with every promotion, may take Forsyth brand 

Miller & Hartman / 1300 

■ | 


T&C Distributing / 1300 



Norman J. Dressier / 1300 



Associated Whol. /1300 



ACME Markets /1300 

- 


Joseph H. Stomel / 1300 



Harold Levinson ! 1500 



Mark Steven /1500 



NCC - Hauppauge / 1500 




Notes: 1.) Critical Region accounts can be added even if not in Top 100- 

_ 2,) Brief comments should include action that was agreed to to imp rove our business while kept to the most “significant” aehivitv to be implemented. 


0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 
















































RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 AND 
ENDING JULY 2SL 


RETAIL “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 RETAIL CHAINS 


Updated 7/14/95 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNT’S REACTION 1 BRIEF COMMENTS 

Cumberland Farms / 1100 



Hannaford Brothers / 1100 



Stop & Shop / 1100 



B.J.’s Whol. Club/1100 



Christy’s Mkts. / 1100 



Store 24/1100 



Tedeschi Food Shops / 1100 



Pathmark Store /1200 

PM Retail Masters Level IV 

Chain developing proposal to RJR to cost share PM's UPM (results pending) 

Amerada Hess / 1200 



Ronet Co. /1200 

Negative - will not sell packs 

_ 

Quick Chek Food Stores / 1200 <• 



Allied Msmt. / 1200 •, <-■' Ml 

Surveving-stores for_2nd.footprint 

Follow-up meeting scheduled Sit - c( > ! ',5C 4 1 

Specdv Mart Corp. / 1200 0 L 

Uncommitted to 2nd F/P footprint 


Bottom Line / 1200 

J3uver enthusiastic 

All stores sold base/exclusive RJR 

W AW A/Red Roof / 1300 



Sun Co.-APIus /1300 



Tuikev Hill / 1300 

.. 


Merit Oil / 1300 



Rcdncr’s Markets / 1300 


1 

Heritage’s Dairy /1300 

. 

i 


Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented 

\Afyru ■ $ .~ v •• -cx-uc* 

-V S f \ : ^ ' " W “ ' 

S£S£ 0S8IS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsby0060 
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RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 AND 
ENDING JULY 28. 


RETAIL “PARTNERS 11 PRESENTATIONS TOPLINE 
TOP 100 RETAIL CHAINS 



Updated 6/29/95 


I i PRESENTATION RESULTS | 

ACCOUNT/RJR REGION 

ACCOUNT’S REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Hannaford Brothers / 1100 



Stop & Shop 1 1100 

.. . 


B.J.'s Whol, Club/1100 



Christv’s Mkts. / 1100 



Store 24/1100 



Tedeschi Food Shops / 1100 



Pathmark Store /1200 

PM Retail Masters Level IV 

Chain developing proposal to RJR to cost share EM’S UPM (results pending) 

Amerada Hess / 1200 

Verv impressed with Partners 


Ronet Co. / 1200 

Negative - will not sell packs 


Quick Chek Food Stores /1200 


Signed base contract, implementation to take place 

Allied Mgmt. / 1200 

Surveying stores for 2nd footprint 

Follow-up meeting scheduled 


Uncommitted to 2nd F/P footprint 

Follow-up meeting scheduled 

Bottom Line / 1200 

Buver enthusiastic 

All stores sold base/exclusive RJR 

WAW A/Red Roof /1300 



Sun Co.-APlus /1300 



Turkev Hill / 1300 



Merit Oil /1300 



Redner’s Markets /1300 



Heritage’s Dairy /1300 




Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business wbile kept to the most “significant” acitlvity to be implemented 


9E8S 0S8XS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 





































RETURN EVERY OTHER WEEK STARTING 
MAY 19,1995 AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONTACTED. 


WHOLESALE “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 PARENT ACCOUNTS 


Updated 6/29/95 


ACCOUNT/RJR REGION 


Cumberland Farms / 1100 


Garber Brothers / 1100 


Consumer Products / 1100 


Albert H. Notini /1100 


NCC-Mansficld, MA / 1100 


Auburn Merchandise / 1100 


Bonanza Trading Co. / 1200 


Wakefem Food / 1200 


Planfield Tob. & Candv /1200 


Middlesex Tobacco /1200 


rkets General /1200 


rAncrtliHativI Diet / 1700 

^ ak/v, f aw v v 


Miller & Hartman /1300 


T&C Distributing /1300 


Norman J. Dressier / 1300 


Associated Whol. /1300 


ACME Markets/1300 


h H. Stomel / 1300 


Harold Levinson / 1300 


Mark Steven / 1500 


NCC - Hauppauge / 1500 


ACCOUNT’S REACTION 


PRESENTATION RESULTS 


BRIEF COMMENTS 


II 


Profitable pro 


Extremelv positive 


Positive attitude towards pro 


Mixed reaction 


Positive towards 


Fi nal ly nvrvgctS a rvjvOUt 


US 

m 

Will continue to work 

pro 


Confident thev will increase SOM in all categories 


ve to all elements of Partners Pro 


motions to move SOM numbers 


Talks a good game/minimal follow-through {time will tell 


Currently working on merchandising proposal to drive business 


wj.l! fully co-operate with every promotion, mav take Forsyth brand 


Notes: 1.) Critical Region accounts can be added even if not m Top 100. 

2.) Brief comments should include action that was agreed to to impr ove our business wh i le ke pt to the most “significant''* acitivitv to be implemented. 


09815 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 

















































RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 1995 . 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


Updated 6129/95 


t PROGRAM SOLD TO ACCOUNT 

1 ACCOUNT7RJR REGION 1 PROGRAM 

TIMING 1 GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 


i 


Hannaford Brothers / 1100 


..i.. 


Stop & Shop / 1100 





B.J.’s Whol. Club/1100 





Christy’s Mkts. / 1100 





Store 24/ 1100 





Tedeschi Food Shops / 1100 





Pathmark Store / 1200 

Marlboro pack discount 

June 

NJ, NY, PA, CT, 

20d a pack only, scanner buv-down. flex fund 

Amerada Hess / 1200 


June 


S carton display 

Ronet Co. / 1200 

No competitive activity 


NJ 

No PM contracts 

Quick Chek Food Stores / 1200 

Marlboro 25c buy-down 

June 

NJ 

Flex fund 

a n:,~» / t rt/v\ 

CUliVU iU^iUL t 14,W 

_ A‘. -- 

,VUli tUA/TV 4 -YEl* uwuvum 

r..«» 

JUUW 

XTT 

u5a iuuu 


Marlboro 200 discount 

June 

NJ 

Flex fond 

Bottom Line / 1200 

No PM promotional activity 



No merchandising contracts with PM 

WAWA/Red Roof / 1300 


' 



Sun Co.-APlus /1300 





Turkey Hill / 1300 





Merit Oil / 1300 





Redner’s Markets /1300 

_ 




Heritage’s Dairy / 1300 i 




\ 





Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant*’ acitivitv to be implemented. 


222£ 05815 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 













































RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TO’S* 


Updated 6119(95 



PROGRAM SOLD T 

O ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms /1100 





Garber Brothers / 1100 





Consumer Products / 1100 





Albert H. Notini/ 1100 





NCC-Mansfieid. MA / 1100 





Auburn Merchandise / 1100 





Bonanza Trading Co. / 1200 
(Hcaw menthol area) 

Newport B IPG Free Lighter 

6/15 

NYC & LI 


Wakefem Food /1200 





Planfield Tob. & Candv / 1200 

Marlboro cooler bag 

June 

NJ 

8 carton display 

Middlesex Tobacco /1200 

Marlboro cooler bag 

Mav/June 

NJ 

Shipping to prebooked Masters accounts 

Supermarkets General / 1200 

Marlboro 20d discount 

Jime 

PA.NJ.CT.NY 

20 1 off-a-pack scanner buv-down {flex ftmd) 

Consolidated Simon Dist. / 1200 

Kool 40c off 

June 

NJ 

40 pack displays 

Miller & Hartman / 1300 





T&C Distributing / 1300 





Norman J. Dressier / 1300 





Associated Whol. (1300 





ACME Markets / 1300 





Joseph H. Stomel / 1300 










Mark Steven / 1500 

\ 

I 



NCC - Hauppauge / 1500 





Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented. 


6£9e 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 
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RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 AND 
ENDING JULY 28. 


RETAIL “PARTNERS” PRESENTATIONS TOFLINE 
TOP 100 RETAIL CHAINS 





PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNT'S REACTION 

BRIEF COMMENTS 

Cumberland Farms i 1100 


- 

Hannaford Brothers / 1100 



Stop & Shop / 1100 



B.J.'s Whol Club M100 



Christv's Mkts. /1100 


_ _ _ . _ _ __ 

Store 24/1100 


_ 

Tedeschi Food Shops /1100 



Pathmark Store /1200 

PM Retail Masters Level IV 


Amerada Hess /1200 


Full base contract has been approved (net gain of 2 displays per store 

Ronet Co. / 1200 

Negative - will not sell packs 

- ........ - ■ 

Quick Chek Food Stores / 1200 

jKH H Ijff• J1«l«i wKL 

Signed base contract, implementation to take place 

Allied Mgmt. / 1200 


1 

Speedv Mart Corp. ! 1200 

Uncommitted to 2nd F/P footprint 


Bottom Line /1200 

Buver enthusiastic 

Ail stores will remain exclusive FJR 

WAWA/Red Roof f 1300 



Sun Co.-APIus ( 1300 

. 


Turkev Hill / 1300 



Merit Oil / 1300 



Rcdncr's Markets /1300 



Heritage’s Dairy- ! 1300 




Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” activity to be implemented 


0S8TS 


Source: https://www.industrydocurnentsiucst.edu/docs/zsDyuuuu 













































RETURN EVERY OTHER "WEEK STARTING 
MAY 19.1995 AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONT ACTED- 


WHQLESALE “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 PARENT ACCOUNTS 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNTS REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Garber Brothers /1100 


; 

Consumer Products / 1100 



Albert H. Notini / 1100 



NCC-Mansfield, MA f 1100 


- ... 

Aubum Merchandise /1100 



Bonanza Trading Co. / 1200 


Confident they will increase SOM in all categories 

Wakefem Food 1 1200 


Receptive to all elements of Partners Program 

Planfidd Tob. & Candv / 1200 

Positive attitude towards program 

Will continue to work promotions to move SOM numbers 

Middlesex Tobacco / 1200 

Mixed reaction 

Talks a good game/minimal follow-through (time will tell) 

Supermarkets General /1200 

Positive towards pavment 

Currently working on merchandising proposal to drive business 

Consolidated Simon Dist. / 1200 


Will fully co-operate with every promotion, may take Forsvth brand 

Miller & Hartman 1 1300 



T&C Distributing / 1300 

_ 


Norman J. Dressier / 1300 

___ 


Associated Who!. / 1300 



ACME Markets /1300 



Joseph H. Stomel ! 1300 



Harold Levinson t 1500 

__ 


Mark Steven / 1500 

_ 


NCC - Hauppauge / 1500 




Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

__ 2.) Brief comments should .include action that was agreed to to improve opt business while kept to the most “significant** acitivitv to be implemented 


Tfr8E 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 





















































RETURN EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 

tad innnrTATT /^tiaivC 
jj y/f mu mviiliju 



PROGRAM SOLD TO ACCOUNT 

_ i 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Harmaford Brothers / 1100 





Stop& Shop / 1100 





BJ.’sWboL Club / 1100 



_ 


Christy's Mkts. / 1100 





Store 24/ 1100 



. 


Tedeschi Food Shops / 1100 





Pathmark Store / 1200 

Marlboro pack discount 

June 


206 a pack onlv, scanner buv-down. flex fend 

Amerada Hess / 1200 


June 


8 carton display 

Ronet Co. / 1200 

No competitive activity 


NJ 

No PM contracts 

Quick Chek Food Stores / 1200 

Marlboro 25t buy-down 

June 

NJ 

Rex fend 

Allied Mgmt. / 1200 

Marlboro 206 discount 

June 

NJ 

Flex fend 

Speedv Mart Corp. i 1200 

Marlboro 20C discount 

June 

NJ 

L.' 1 Av . »“t 

a i wC umu 

Bottom Line / 1200 

No PM promotional activity 



No merchandising contracts with PM 

WAWA/Rcd Roof / 1300 





Sun Co.-APlus / 1300 





Turkey Hill / 1300 





Merit Oil / 1300 





Redner's Markets /1300 





Heritage’s Dairy /1300 


_ 





_ 




Note s: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” atitivfty to be implemented. 


ZSSE 0S8IS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 

















































RETURN EVERY OTHER WEEK 
STARTING MAY 19,199S 
THROUGHOUT 199S. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TO’ 


ACCOUNT/KJR REGION 


Cumberland Farms /1100 


Garber Brothers / 1100 


Consumer Products / 1100 


Albert H. Notini/ 1100 


NCC-Mansfield, MA/ 1100 _ 


Auburn Merchandise / 1100 


Bonanza Trading Co. / 1200 
(Heaw menthol area) _ 


Wakefcm Food / 1200 


Planfield Tob. & Candy /1200 


Middlesex Tobacco ! 1200 


kets General / 1200 


Consolidated SimOu Dist. / 1200 


Miller & Hartman 1 1300 


T&C Distributing /1300 


Norman J. Dressier ! 1300 


Associated Whol. / 1300 


ACME Markets /1300 


h H. Stomel / 1300 


Harold Levinson /1500 


Mark Steven / 1500 


NCC - Hauppauge / 1500 


PROGRAM 


TIMING 


PROGRAM SOLD TO ACCOUNT 


GEOGRAPHY ! 


COMMENTS 





[ Marlboro cooler ba 


Marlboro 20P discount 


ivvvr tvv vn 


NJ 


NJ 


! PANLCT.NY 


i vt 


8 carton display 


booked Masters accounts 


: scanner buv-down (flex fund) 


40 rack displays 


EBSsaaas 



Notes: 1.) Critical Region accounts can be added ev en if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented. 


CSSE 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 






































RETURN EVERT OTHER WEEK 
STARTING MAY X?, 1995 AND 
ENDING JULY 2K. 


RETAIL “PARTNERS 11 * PRESENTATIONS TOPLINE 
TOP 100 RETAIL CHAINS 




PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNT’S REACTION 

BRIEF COMMENTS 

Cumberland Farms f 1100 

i 


Hannaford Brothers / 1100 

| 


Stop & Shoo / 1100 



BJ.'s Whol. Club / 1100 

! 


Christy’s Mkts. / 1100 



Store 24/H00 



Tcdeschi Food Shops ! 1100 



Pathmark Store /1200 

PM Retail Masters Level IV 

Chain developing proposal to RJR to cost share PM’s UPM (results pending) 

Amerada Hess /1200 

Verv impressed with Partners 

Full base contract has been approved (net gain of 2 displays per store 

Ronet Co. / 1200 

Negative - will not sell packs 


Quick Chek Food Stores ! 1200 

Negative regarding second footprint 

Cim-eut , .~LR JRArvtfpW ntc 

Allied Mgmt. / 1200 

Positiv-ep-howeverrislookingforroon* 

fop-arr-gSdSibi!3PR4R-F/P^dispIav 


Speedv Mart Corp. / 1200 

Uncommitted to 2nd F/P footprint 

Follow-up meeting scheduled 

Bottom Line / 1200 

Buver enthusiastic 

Ail stores will remain exclusive RJR 

WAWA/Red Roof / 1300 



Sun Co.-APlus / 1300 



Turkey Hill / 1300 



Merit Oil / 1300 

- ■ - - - —-- 


Redner’s Markets / 1300 



Heritage’s Dairy / 1300 




Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented 


frbSE CSSIS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 





RETURN EVERY OTHER WEEK STARTING 
MAY 19,1995 AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONTACTED. 


WHOLESALE “PARTNERS'* PRESENTATIONS TOPLINE 
TOP 100 PARENT ACCOUNTS 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNTS REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Garber Brothers / 1100 



Consumer Products ! 1100 

. 


Albert H. Notini/ 1100 



NCC-Mansficld. MA / 1100 



Auburn Merchandise [ i 100 



Bonanza Trading Co. / 1200 

Profitable program/verv receptive 

Will attempt to sell Select 100s Box display to all accounts 

Wakefem Food / 1200 


Receptive to all elements of Partners Program 

Planfield Tob. & Candv / 1200 

Positive attitude towards program 

Will continue to work promotions to move SOM numbers 

Middlesex Tobacco ! 1200 

Mixed reaction 

Talks a good game/minimal follow-through (time will tell) 

Supermarkets General / 1200 

Positive towards payment 

Currently working on merchandising proposal to drive business 

Consolidated Simon Disc ( 1200 


Will fully co-operate with every promotion, maty take Forsyth brand 

Miller & Hartman / 1300 



T&C Distributing / 1300 



Norman J. Dressier ! 1300 



Associated Whol. /1300 



ACME Markets /1300 



Joseph H. Stomel / 1300 



Harold Levinson /1500 



Mark Steven / 1500 




i____□ 


Notes: X.) Critical Region accounts can be added even if not in Top 100. 

_ 2.) Brief comments should include action that was agreed to to improve oar business while kept to the most “significant^ aertivitv to be implemented. 


Sb8E 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsDyuuuu 













































STARTING MAY 19,1995 
THROVGHOtT 1995. 

COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 


S } PROGRAM SOU) TO ACCOUNT 

i ACC O U NI/RJR REGION ! PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Hannaford Brothers / 1100 





Stop & Shop / 1100 




' 

B.J.’s Whol. Club /1100 





Christv's Mkts. / 1100 





Store 24 ! 1100 










Pathmark Store /1200 

Marlboro pack discount 

June 


200 a pack only, scanner buy-down, flex fund 

Amerada Hess / 1200 

Marlboro cooler bag 

June 


8 carton display 

Ronet Co. / 1200 

IMSSii inn 1 ' ' — 


NJ 

No PM contracts 

Quick Chek Food Stores / 1200 

Marlboro 250 buv-down 

June 

NJ 

Flex fund 


Marlboro 200 discount 

June 

NJ 

Flex fund 

Speedy Mart Corp. / 1200 

Marlboro 200 discount 

June 

NJ 

Flex fund 

Bottom Line /1200 




No merchandising contracts with PM 

WAWA/Red Roof / 1300 





Sun Co.-APlus / 1300 





Turkev Hill / 1300 





Merit Oil / 1300 





Redner’s Markets /1300 





Heritage's Dairy /1300 






i . .. 


L —•__ 


Not es: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant" acitivity to be implemented. 


9f>99 099TS 


Source: https://www.industrydocuments.ucsf.edU/docs/z' 






















































RETURN' EVERY OTHER WEEK 
STARTING MAY 19.1995 
THROUGHOUT 1995. 




COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TO T S“ 


ACCOUNT/RJR REGION 


Cumberland Farms / L100 


Garber Brothers / 1100 


Consumer Products / 1100 


Albert K. Notini 1 1100 


NCC -Mansfield, MA / 1100 


Auburn Merchandise / 1100 


Bonanza Trading Co. / 1200 

eaw menthol area) _ 


Wakefem Food / 1200 


Planfteld Tob. & Candv / 1200 


Middlesex Tobacco f 1200 


kets General /1200 


v^vmvuuaivu ouuvu a/uu > ia>wv 


Miller & Hartman/ 1300 


T&C Distributing / 1300 


Norman J. Dressier / 1300 


Associated Whol. /1300 


ACME Markets / 1300 


h H. Stomel / 1300 


Harold Levinson /1500 


Mark Steven / 1500 


NCC - Hauppause / 1500 


PROGRAM 


PROGRAM SOLD TO ACCOUNT 


GEOGRAPHY 


COMMENTS 



i_Merit-B2<51F 


Marlboro $2 discount 


Marlboro cooler 


j Marlboro cooler 


Marlboro 20 6 discount 


K rv-v! 40 / rtfr 
W» ' vy vi-. 


-June-5 

“NYC 

5/14-6/10 

I.’IMihVi'— 

June 

NJ 

lESSESaH 

t NJ 

j June | 

I PANJ.CT.NY 

] June 

i NJ 


90%prebookcdbyPM Reps 


$2.00 ofF-a-carton scanner promotion (flex fund 


S carton display _ 


Shipping to prebooked Masters accounts 


20d off-a-pack scanner buy-down (flex fund) 


40 pack displays 



Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve oor business while kept to the most “significant” acitivity to be implemented. 


0S8IS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 





























RETURN EVERY OTHER WEEK 
STARTING MAY IS, 1995 AM) 
ENDING JTLY 28. 


RETAIL “PARTNERS* PRESENTATIONS TOPLINE 
TOP 100 RETAIL CHAINS 



PRESENTATION RESULTS 

ACCOUNT/RJR REGION 

ACCOUNTS REACTION i BRIEF COMMENTS 

Cumberland Farms / 1100 



Hannaford Brothers / 1100 



Stop & Shop / 1100 



B.J.'s Whol. Club / 1100 



Christv’s Mkts. / 1100 



Store 24/ 1100 



Tcdcschi Food Shops / 1100 



Pathroark Store /1200 

PM Retail Masters Level IV 

Chain developing proposal to RJR to cost share PMs UPM (results pending) 

Amerada Hess /1200 

Verv impressed with Partners 

Full base contract has been approved (net gain of 2 displays per store 

Ronct Co. / 1200 



Quick Chek Food Stores / 1200 

■>-. h«u n» i.»:m >,«i jyj 

Signed base contract, implementation to take place 


Surveying stores for 2nd footprint 

Follow-up meeting scheduled 


Uncommitted to 2nd F/P footprint 

Follow-up meeting scheduled 

Bottom Line/1200 

Buyer enthusiastic 

All stores will remain exclusive RJR 

W AW A/Red Roof/ 1300 



Sun Co.-APlus /1300 



Turkey Hill /1300 



Merit Chi /1300 



Redner s Markets / 1300 



Heritage’s Dairy / 1300 

_ 



Notes: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitrvity to be implemented 


3V2Z 0SSIS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 














































RETURN EVERY OTHER WEEK STARTING 
MAY 19,199* AND STOPPING AFTER TOP 100 
ACCOUNTS ARE CONTACTED. 


WHOLESALE “PARTNERS” PRESENTATIONS TOPLINE 
TOP 100 PARENT ACCOUNTS 



PRESENTATION RESULTS 1 

ACCOUNT/RJR REGION 

ACCOUNT’S REACTION 

BRIEF COMMENTS 

Cumberland Farms / 1100 



Garber Brothers / 1100 


l— - - 

Consumer Products / 1100 


L_ - • ... . ' .... 

Albert H. Notini / 1100 



NCC-Mansfield. MA / 1100 


.. .. 

Auburn Merchandise /1100 



Bonanza Trading Co. / 1200 

Profitable program/very receptive 

Confident they will increase SOM in all categories 

Wakefem Food f 1200 

Extremely positive 

Receptive to all elements of Partners Program. 

Planfield Tob. & Candy / 1200 

Positive attitude towards program 

Will continue to work promotions to move SOM numbers 

Middlesex Tobacco / 1200 

Mixed reaction 


Supermarkets General / 1200 

Positive towards payment 

Currently working on merchandising proposal to drive business j 

Consolidated Simon Dist / 1200 



Miller & Hartman / 1300 



T&C Distributing /1300 



Norman J. Dressier /1300 



Associated Whol. / 1300 

. . . 


ACME Markets 71300 



Joseph H. Stomel /1300 



Harold Levinson / 1500 



Mark Steven /1500 



NCC - Hauppauge / 1500 


- ' .... .... 


Notes: L) Critical Region accounts can be added even If apt in Too 100. 

_ 2.) Brief comments shoo Id include action that was agreed to to improve our business while kart to the most “significant’’ acitivitv to be impWrented- 


6b8£ 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOd 
























































RETURN EVERY OTHER WEEK 
STARTING MAY *?, 1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL CHAINS 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Hannafotd Brothers /1100 




— 

Stop & Shop / 1100 





B.J.’s Who!. Club / 1100 





Christy’s Mkts. / 1100 





Store 24 /1100 





Tedeschi Food Shops /1100 



■■jWifcllAihlgOai 


Pathmark Store /1200 

Marlboro pack discount 

June 


20 £ a pack only, scanner buy-down, flex fund 

Amerada Hess /1200 

Marlboro cooler bag 

June 

Complete eastcoast 

S carton display 

Rooet Co. / 1200 

■ll '1 1 


NJ 

No PM contracts 

Quick Chek Food Stores/ 1200 

Marlboro 2 St buy-down 

June 

NJ 

Flex fund 

Allied Mgmt. / 1200 

Marlboro 20C discount 

June 

NJ 

Rex fund 

Speedv Mart Corp. / 1200 

Marlboro 20C discount 

June 

NJ 

Flex fond 

Bottom Line /1200 




No merchandising contracts with PM 

WAWA/Red Roof / 1300 

_ 




Sun Co.-APIus / 1300 

_ 




iin i iimr—■— 

. - 


- 


i Merit Oil/ 1300 

... 



L. . . .. ... 

j Redner’s Markets 1 1300 

• 




I Heritage's Dairy / 1300 



.... . ... 

. - 


_ 1 ___ 

■ 


Note s: 1.) Critical Region accounts can be added even if not in Top 100. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitivity to be implemented. 


0S9£ 0S8TS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 



















































RETURN EVERY OTHER WEEK 
STARTING MAY 19,1995 
THROUGHOUT 1995. 


COMPETITIVE PROMOTION ACTIVITY 
TOP 100 RETAIL DIRECT ACCOUNTS AND THEIR “SHIP-TCPS” 



PROGRAM SOLD TO ACCOUNT 

ACCOUNT/RJR REGION 

PROGRAM 

TIMING 

GEOGRAPHY 

COMMENTS 

Cumberland Farms / 1100 





Garber Brothers / 1100 





Consumer Products / 1100 





Albert H. Notini / 1100 





NCC-Mansfield. MA/ 1100 





Auburn Merchandise / 1100 





Bonanza Trading Co. / 1200 
(Heavy menthol area) 

Newport B1PG Free Lighter 

6/15 

NYC & LI 


Wakefera Food/1200 





! Planfteld Tob. & Candy / 1200 i Marlboro cooler bag 

June 

NJ 

8 carton display 

Middlesex Tobacco / 1200 


Mav/June 

NJ 

Shipping to prebooked Masters accounts 

Supermarkets General /1200 

Marlboro ZOt discount 

June 

rA,w,ui,Ni 


Consolidated Simon Dist / 1200 

Kooi 40C off 

June 

NJ 


Miller & Hartman / 1300 





T&C Distributing / 1300 





Norman J. Dressier / 1300 





Associated Whol. / 1300 





ACME Markets /1300 





Joseph K- Stomei / 1300 





Harold Levinson / 1500 





Mark Steven / 1500 











Notes: 1.) Critical Region accounts can be added even if not in Top 200. 

2.) Brief comments should include action that was agreed to to improve our business while kept to the most “significant” acitmty to be implemented. 


isse 0SSTS 


Source: https://www.industrydocuments.ucsf.edu/docs/zsbyOOOO 














































